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The structure of required courses for degree-seeking students

Absolutely required courses

(11 credits)

International Business management (3)

Business Ethics (2)

Thesis (6)

Optionally required courses

(Take 4 out of 6, 12 credits)

Strategic Management (3)

Human Resources and Knowledge Management (3)

Marketing Management (3)

Organization Design and Management (3)

Supply Chain and Operations management (3)

Financial Management (3)




